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RAJAR DATA RELEASE rajar
Quarter 1, 2017 — May 181" 2017

ALL RADIO LISTENING CHARTS

1. All Radio Listening including share via platform

2. All Digital Radio listening

3. BBC Radio / Commercial Radio — weekly reach and share
4. BBC Radio / Commercial Radio — platform share

5. DAB set ownership

6. Listening to radio via a mobile phone and/or tablet

"Please note that the information contained within this quarterly data release has yet to be announced or otherwise made public and as such could constitute
relevant information for the purposes of section 118 of FSMA and non-public price sensitive information for the purposes of the Criminal Justice Act 1993.
Failure to comply with this embargo could result in prosecution”.

Source RAJAR / Ipsos MORI / RSMB
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Q1 2016 Q4 2016 Q1 2017

*As of Q1 2016 a Platform Attribution model has been applied to the data which eliminates any “unspecified” Source RAJAR / |pSOS MORI / RSMB
listening.
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*As of Q1 2016 a Platform Attribution model has been applied to the data which eliminates any “unspecified”
listening.
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*this data is now derived from an alternative methodology as of Q3 2015 Source RAJAR / Ipsos MORI / RSMB



